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About Marguerite Casey
Foundation’s Equal Voice
Youth Empowerment Project
Some of our nation’s most pressing social issues—immigration,
education, criminal justice and community violence—directly
affect young people. Yet there are few opportunities for youth
to voice their concerns and propose solutions.
The Equal Voice for America’s Families Campaign was a
manifestation of Marguerite Casey Foundation’s mission to
support and encourage a movement of low-income families
who advocate on their own behalf for policy and systems
changes that improve the social and economic well-being
of families. Acknowledging the important role of young
people as tomorrow’s leaders, the Equal Voice Youth
Empowerment Project will help lift up and integrate
youth voices into community change efforts nationwide.
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About This Guide
This guide is intended for groups interested in hosting an
Equal Voice Youth Empowerment event, big or small, that is
geared toward inspiring young people and giving them tools
to identify, understand and respond to the issues that mean
the most to them. This guide provides event ideas, framing
suggestions, background information, facilitator guidelines and
other tips to assist in the planning of virtually any type of event.
Depending on your scope and target audience, some sections
may be more useful than others. Feel free to browse through
and pick sections that are most relevant to your needs.
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Getting Started With Your Event
£°Ê iwiÊ9ÕÀÊ"LiVÌÛiÃ
Figuring out your objectives is a key step in planning a successful event or gathering. Think
about what you’d like to get out of the event, how it can best benefit your community and what
outcomes are most realistic. Objectives you might consider include the following (these are not
mutually exclusive):
Ê

UÊÊ

«ÜiÀÊÞÕ}Ê«i«iÊÊÌ iÊVÕÌÞÆ

Ê

UÊÊ ÌÌÀ>VÌÊÀiÊÞÕ}Ê«i«iÊÌÊ}iÌÊÛÛi`ÊÊÌ iÊÜÀÊvÊÞÕÀÊÀ}>â>ÌÆ

Ê
Ê

UÊÊ
iÃÌÀ>ÌiÊÌ iÊÛ>ÕiÊvÊÞÕÌ ÊÛÛiiÌÉi>`iÀÃ «ÊÌÊVÕÌÞÊi>`iÀÃÊ
ÊÊÊÊ >`Ê«VÞ>iÀÃÆ

Ê

UÊÊ -«Ì} ÌÊV>ÊV >i}iÃÊÊÞÕÀÊVÕÌÞÊ>`ÊÃ«ÀiÊÞÕ}Ê«i«iÊÌÊ}iÌÊÛÛi`Æ

Ê

UÊÊ i«ÊÞÕÀÊVÕÌÞÊViÊÌÊ}À«ÃÊÜÌ Ê>ÊÀiViÌÊÀÊ ÃÌÀVÊV >i}iÊÀÊÌiÃÆ

Ê

UÊÊ ÌÛ>ÌiÊÛÌiÀÊÀi}ÃÌÀ>ÌÊ>}ÊiÜÊÛÌiÀÃÊÊÞÕÀÊVÕÌÞÆ

Ê

UÊÊ

Õ`ÊiÜÊV>ÌÃÊÜÌ ÊV>ÊÀ}>â>ÌÃ°

Ó°Ê`iÌvÞÊ9ÕÀÊ/>À}iÌÊÕ`iVi
If you’re reading this, it’s very likely that your main target audience is young people, but you might
also be interested in engaging community leaders, funders or other decision makers about the
importance of including young people in community-based efforts.
Consider your objectives and determine what audience you’d need to meet those objectives. For
example, are you hoping to deepen the involvement of young people you already work with?
Would you like to reach out to young people in a neighboring town or school? Are you hoping
to build bridges between >`ÕÌÊÀ}>âiÀÃÊ>`ÊÞÕÌ Ê>VÌÛÃÌÃ? As you can see, knowing your
objectives will help you define the target audience.
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3. Choose Your Venue
7 iÀiÊÞÕÊ ÃÌÊÞÕÀÊiÛiÌÊ`i«i`ÃÊÊÞÕÀÊLÕ`}iÌ]ÊÌ iÊiÝ«iVÌi`ÊÃâiÊ
of your audience and your objectives. For example, if you want to host
an intimate dialogue, a church basement or large living room would
suffice. If you want to engage college or high school students, a school
auditorium would work well. If you want to put on a more professional
event that attracts VIPs and press, you may consider doing your event
in a private screening room (at a library or museum, for example) or in a
theater. Theaters and screening rooms often have rental fees, which can
À>}iÊLiÌÜiiÊf{xäÊ>`Êf£ÓääÆÊ ÜiÛiÀ]ÊÞÕÊ} ÌÊLiÊÃÕÀ«ÀÃi`ÊÌÊ
i>ÀÊÌ >ÌÊÌ iÀiÊ>ÀiÊÀ}>â>ÌÃÊÊÞÕÀÊ>Ài>ÊÌ >ÌÊ >ÛiÊÃVÀii}ÊÀÃÊ
available for little or no cost. Local universities, community centers and
libraries might be good places to start.
No matter what, make sure your venue is easily accessible to your target audience, especially
since most young people may need to get there via public transit.

{°Ê,iVÀÕÌÊ*>ÀÌiÀÊ"À}>â>ÌÃ
Ì½ÃÊ>Ü>ÞÃÊ>Ê}`Ê`i>ÊÌÊÛÌiÊÌ iÀÊ}ÀÕ«ÃÊ>`ÊÀ}>â>ÌÃÊÌÊ«>ÀÌiÀÊÜÌ ÊÞÕÊÊÞÕÀÊiÛiÌ°Ê
*>ÀÌiÀÊÀ}>â>ÌÃÊÌÊÞÊ i«ÊLÀ>`iÊÞÕÀÊÀi>V ]ÊLÕÌÊV>Ê>ÃÊi`ÊVÀi`LÌÞÊ>`ÊVÌÀLÕÌiÊ
to your event planning. In some instances, event-based partnerships can even pave the way for
longer-term relationships that will benefit your mutual efforts. Partners can get involved in a range
of ways, depending on their interest and capacity. At the very least, they can help get the word
out about your event on their listservs or websites, but some partners might be able to get more
>VÌÛiÞÊÛÛi`Ê>`ÊVÌÀLÕÌiÊ`i>Ã]ÊÌi]ÊÀiÃÕÀViÃÊ>`ÉÀÊÃ«i>iÀÃÊvÀÊÌ iÊiÛiÌ°Ê9ÕÊ} ÌÊ
consider the following groups as potential partners:
Ê

UÊÊ

ÕÌÞÊVi}iÃ

Ê

UÊÊ } ÊÃV Ê>`ÊVi}iÊÃÌÕ`iÌÊ}ÀÕ«ÃÊiÃÌÞÊÌiÀ>Ì>]Ê9Õ}Ê iVÀ>ÌÃ]Ê
Roosevelt Campus Network, etc.)

Ê

UÊÊ

Ê

UÊÊ LÀ>ÀiÃ]ÊÕÃiÕÃÊ>`Êi`>ÉwÊViÌiÀÃÊ

Ê

UÊÊ V>ÊÞÕÌ Ê>ÀÌÃÊViÌiÀÃ

Ê

UÊÊ

Ê

UÊÊ *VÞÊÃÌÌÕÌiÃ

Ê

UÊÊ 9ÕÌ ÊÃiÀÛViÊ«ÀÛ`iÀÃÊ ÞÃÊEÊÀÃÊ ÕLÃ]Ê9 Ã]Ê

Ê

UÊÊ V>Ê}ÛiÀiÌÊvwV>Ã

ÕÌÞÊÀ}>â>ÌÃÊiÃ«iV>ÞÊÌ ÃiÊÌ >ÌÊ>ÀiÊ«>ÀÌÊvÊÌ iÊ µÕ>Ê6ViÊ iÌÜÀ®

ÕÌÞÊvÕ`>ÌÃ
/",®

/ÊLÀ>`iÊÞÕÀÊÀi>V ]ÊÌÀÞÊVÌ>VÌ}Ê>ÊÀ}>â>ÌÊÞÕ½ÛiÊiÛiÀÊÜÀi`ÊÜÌ ÊLivÀiÊÌ >ÌÊÜÊ
share an interest in engaging youth perspectives. This will help you reach new potential supporters
and bring your messages to new audiences “beyond the choir.”
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À>}Ê9ÕÀÊ ÛiÌ\Ê,iVi`i`ÊVÌÛÌiÃ
vÌiÀÊÞÕÊ >ÛiÊÌ Õ} ÌÊÌ ÀÕ} ÊÞÕÀÊLiVÌÛiÃÊ>`ÊÌ>À}iÌÊ>Õ`iVi]ÊVÃ`iÀÊÞÕÀÊÀ}>â}Ê
V>«>VÌÞÊ>`ÊÜ >ÌÊÞÕÊÜ>ÌÊÞÕÀÊiÛiÌÊÀÊ}>Ì iÀ}ÊÌÊÊi°Ê iÜÊ>ÀiÊÃiÊ>VÌÛÌiÃÊ>`Ê
vÀ>ÌÃÊÌ >ÌÊÞÕÊ} ÌÊVÃ`iÀÊ>ÃÊÞÕÊVVi«ÌÕ>âiÊÞÕÀÊiÛiÌ°ÊÊÊ
Screening Maria Full of Hope: An Equal Voice Story.
If you’re a lead community partner of the Equal Voice
Youth Empowerment Project, you will be asked to show
the short documentary Maria Full of Hope during your
event. This short documentary tells the story of one
young woman as she reflects on her challenging past,
ÃÊ>ÊV>ÊVÕÌÞÊÀ}>â>ÌÊ>`ÊLiViÃÊ>Ê
inspiring leader battling the dropout crisis in Chicago.
The story was adapted from the Marguerite Casey
Foundation’s 2010 documentary Raising Hope: The
Equal Voice Story, which chronicles the Equal Voice for
America’s Families Campaign, which aims to elevate
the voices of low-income families. Designed to be a
springboard for dialogue, Maria Full of Hope helps
audiences of all ages consider the power of
democracy in action, as they witness the collective
effort for economic and social justice being carried
out by people across the country.
Depending on your format, Maria Full of Hope could be a good preamble to a big presentation or
documentary screening to put your event in the context of youth empowerment. Some may want
to use the documentary as a way to place the discussion within the Equal Voice framework before
`iÛ}ÊÌÊvVÕÃi`Ê`>}ÕiÊÊ«>ÀÌVÕ>ÀÊÃÃÕiÃÊ>`ÊLÀ}}ÊÊiÝ«iÀÌÃÊvÀÊ>ÊvVÕÃi`Ê+EÊ>`É
or panel discussion. If you’re doing a more intimate event, the short documentary could be used
to spark dialogue among young people in the audience, or as a way to kick-off a panel discussion
that features local young people sharing their own stories of transformation. In addition, Maria Full
of Hope could also be used among adult audiences, as a way to introduce them to the power of
young voices in supporting community change. To request a DVD or watch the film online, visit
www.caseygrants.org/hope.
*>iÊ ÃVÕÃÃÊÜÌ Ê9Õ}Ê*i«i° One of the most important aspects of an event geared
toward youth empowerment is opportunities for young people to share their own stories.
} } Ì}ÊÃiÊvÊÌ iÊ}`ÊÜÀÊLi}Ê`iÊV>ÞÊÜÊ i«Ê>iÊÃii}ÞÊÃÕÀÕÌ>LiÊ
issues more tangible for your audience. Consider inviting a handful of active young people to
discuss their own journeys toward civic engagement. It might be particularly useful to have them
share some successful examples of how they helped to make a difference in the community. (If
you’re unsure where to start, do some research or ask around to find out who in your area has led
volunteer community cleanups, set up local youth councils, managed to change school policies
iÊâiÀÊÌiÀ>Vi]ÊÀÊ i«i`ÊÌÊÃ >«iÊÌ iÀÊÃV ÊVÕÀÀVÕÕ°® Suggestion: Maria Full of Hope
can be a good way to prompt reflection among young speakers, as they can compare their own
experiences to Maria’s story.
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-VÀii}ÊvÊ>Ê}vÀÊ VÕiÌ>ÀÞÊÀÊ°Ê ÞÊÃ Ü}ÊÌ iÊ Õ>Ê
impact of complex issues, film has the ability to engage people on an
emotional level and create a shared experience, providing a catalyst to
`iÛiÊÌÊ`ii«iÀÊi>À}Ê>`Ê>VÌ°ÊÃÊ>ÊÀ}>â>ÌÊÌ >ÌÊÃ«iV>âiÃÊ
in the use of film as a community engagement tool, Active Voice can help
you identify documentaries that provide greater context for some of the
most pressing issues youth face today. We have access to documentaries
on environmental impact, community health, youth justice movements
in history, juvenile justice, personal stories and more. If you decide to go
this route, we suggest following your film with a discussion led by local
experts, as well as supplying the audience with suggestions for action.
For a listing of suggested documentaries, contact vJ>VÌÛiÛVi°iÌ.
i>ÌÕÀ}ÊÀÌÊ*ÀiVÌÃÊÀÊ*iÀvÀ>ViÃÊLÞÊ9Õ}Ê*i«i° Young people all over the country
are finding creative ways to express themselves through music, theater, dance, video-production
>`ÊVÌâiÊÕÀ>Ã°Ê-iÊÀ}>â>ÌÃÊ} ÌÊÜ>ÌÊÌÊ«>ÀÌiÀÊÜÌ Ê>ÊV>ÊÞÕÌ Ê>ÀÌÃÊ
À}>â>ÌÊ>`ÊÃ ÜV>ÃiÊÃiÊvÊÌ iÊÜÀÊÌ >ÌÊÌ iÞÊ>ÀiÊ`}Ê>ÀÕ`ÊÃÃÕiÃÊÌ >ÌÊÞÕÌ Êw`Ê
«ÀÌ>Ì°Ê-iÊÀ}>â>ÌÃÊVÕ`Ê`Ê>ÊÃ ÀÌÊwÊviÃÌÛ>]Ê«iÌÀÞÊÃ>ÊÀÊÛiÊ«iÀvÀ>ViÊ
followed by a focused discussion.
Leadership Training. Empowering young adults with the confidence to address community
challenges, take action and become civically engaged is the first step to fostering our next
generation of leaders. Your event can be used to kick-off a sustained youth leadership training
geared toward equipping young people with the skills and knowledge necessary to lead
community change efforts. Visit www.caseygrants.org/hope to download Active Voice’s
Equal Voice Youth Empowerment Toolkit for ideas and resources.
>VÌ>Ìi`Ê >}Õi° Whether you’re convening people in a community center, living room or
church basement—or even if you’re doing breakout groups as part of a larger event—holding a
dialogue with a small group of young people can be a very productive, first step in sparking longterm action and civic engagement. Get the conversation started by prompting youth to reflect on
their identity and interests, or encourage them to articulate what they feel are the biggest barriers
to school success, job opportunities, healthy and happy lifestyles. Giving young people a safe
space for sharing their hopes and concerns will generate ideas for focusing on particular projects.
Ý«iÀÌÊ*ÀiÃiÌ>ÌÃ° If your event is geared toward attracting the attention of local leaders,
funders or other decision makers, consider including knowledgeable speakers that can lend some
credibility to the issues you’re presenting. For example, if one of your goals is to demonstrate the
high dropout rate in your community, it might be useful to have a school administrator or school
board representative presenting data.
*ÀiÃÃÊ Àiw}° If your community has a great local story about what is being done to help young
people lead better and more fulfilled lives, you might consider doing a press briefing to spark
coverage in local media outlets, especially if you have good media connections.
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General Event Tips
E If you’re doing a panel discussion, it’s best to have no more than four speakers.
The ideal panel discussion should not exceed 30 minutes. Make sure you have an
experienced moderator.

Ê

ÊÊ

E Ü>ÞÃÊi>ÛiÊÀÊvÀÊ>Õ`iViÊ«>ÀÌV«>ÌÊLÞÊ`}Ê>Ê+E°ÊÃÌÊ+EÃÊ>ÀiÊ>LÕÌÊ
30–45 minutes long. Given the issue, some audience members may be compelled to
give long accounts of their personal experiences. If their comments exceed a minute or
Ê
ÌÜ]ÊÀiÃ«iVÌvÕÞÊÌ >ÊÌ iÊ>`Ê>ÃÊÌ iÊvÊÌ iÞÊ >ÛiÊ>ÊµÕiÃÌÊvÀÊÌ iÊÃ«i>iÀÃ°Ê }Ê
auditoriums usually require microphones for maximum audibility.
E Make sure you have volunteers on hand to help with logistics at the event, such as
ÊÊÊÊÊÊÊÕÃ iÀ}Ê>Õ`iViÊiLiÀÃÊÀÊ«>ÃÃ}Ê>ÀÕ`ÊVÀ« iÃÊvÀÊÌ iÊ+E°Ê
E If your event is focused on a particular issue in the community (such as juvenile justice or
education), make sure you read up on the topic—particularly relevant local, state and
national policies and news.
E >ÛiÊ«ÀÌÕÌÃÊvÊÃiÊv>VÌÊÃ iiÌÃÊÌÊ i«ÊÃÕ««ÀÌÊÌ iÊii`ÊvÀÊÌ iÃiÊ`ÃVÕÃÃÃ°
E For more formal small group gatherings, it might be a good idea to have an
experienced facilitator to help people process information and relate it to their own
experiences. No matter what, be prepared with concrete action steps for your group.
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Getting the Word Out
Getting the word out is one of the most important things you can do in planning your event.
Even a well thought-out event with prominent speakers can suffer low attendance if you
don’t cover your bases. We encourage you to spread the word before the event through
ÞÕÀÊ«>ÀÌiÀÊÀ}>â>ÌÃ½Ê>}ÊÃÌÃ]ÊLÞÊ«ÃÌ}ÊyÞiÀÃÊÊÌ iÊVÕÌÞÊ>`ÊLÞÊÃiVÕÀ}Ê
calendar listings.
iVÊÕÌÊÕÀÊ>ÌiÀ>ÃÊ>`Ê`Ü>`>LiÊ>ÀÌÜÀÊÊÕÀÊ ÝÊ-Ìi. There you can
findtemplates for flyers, email invitations, press releases and many additional resources.
ÌÌ«\ÉÉÜÜÜ°LÝ°iÌÉÃ >Ài`ÉÓÞx £µµÛ x{ÎÞ«>£i°Ê
Nail down the details.Ê wÀÊÌ iÊiÝ>VÌÊÌi]ÊV>Ì]ÊÛiÕiÊ>`ÊÌViÌ}É,-6*Ê
procedures before you send out notices to anyone. (If you’re taking RSVPs, plan to accept
30% more RSVPs than you have room for and let late responders know you might be able
ÌÊÃµÕiiâiÊÌ iÊÊvÊ«i«iÊÜ ÊÀi«i`Êi>ÀiÀÊ`½ÌÊÃ Ü°®Ê`Ê>ÃÊ>Ê`ÊÌÊÞÕÀÊ«>ÀÌiÀÊ
À}>â>ÌÃ]ÊVÕ`iÊ>ÊiÌÊvÊÌ iÊÊ>ÊvÊÞÕÀÊÕÌÀi>V °
ÌÊÌ iÊLÝiÃ° The simplest thing you can do to promote your event is to create an email
blast and send it out widely via listservs. Send out two emails: the first at least two weeks
LivÀiÊÞÕÀÊiÛiÌÊ>`Ê>Ì iÀÊ>ÊviÜÊ`>ÞÃÊLivÀi°Ê iÊÃÕÀiÊÌÊÛÌiÊ>ÊÞÕÀÊvÀi`Ã°Ê
Get it on community calendars. Try to get calendar listings in your city’s weekly
publication(s) and on the web. If you have a website of your own, make sure to post
vÀ>ÌÊ>LÕÌÊÞÕÀÊiÛiÌÊÌ iÀi]Ê>`Ê>ÃÊ>ÞÊ«>ÀÌiÀÊÀ}>â>ÌÊÌÊ`ÊÌ iÊÃ>i°
Embed the trailer on your website and Facebook pages. Embedding or posting the trailer
to these pages introduces interested audiences to the content early on to spark their interest.
Post flyers. Make flyers and post them in high traffic areas such as college campuses,
Ã ««}Ê>Ã]Ê ÞÃÊEÊÀÃÊ ÕLÃ]Ê9 Ã]ÊVÕÌÞÊÀiVÀi>ÌÊViÌiÀÃ]Ê«>ViÃÊvÊ
worship that have youth groups and other places where young people congregate.
Start the presses. Ten days before your event, send a press release to local newspapers. Try
ÌÊÌ>À}iÌÊÀi«ÀÌiÀÃÊVÛiÀ}ÊVÕÌÞÊÃÃÕiÃÊ>`ÊÀiiLiÀÊÌÊVÕÃÌâiÊÞÕÀÊ«ÀiÃÃÊÀii>ÃiÊ
to highlight the film’s relevance to local issues.
Engage youth leaders. Seek out civic leaders—such as pastors, neighborhood associations,
teachers, counselors—who can help get the word out to different youth groups.
Enlist service providers. Are there service providers who serve youth in the community?
/>}ÊÌÊÃÌ>vvÊÀÊÞÕÌ Êi>`iÀÃÊÊÌ iÃiÊÀ}>â>ÌÃÊ} ÌÊLiÊ>Ê}`ÊÜ>ÞÊÌÊÀi>V ÊÕÌÊ
to young people.
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Logistics Checklist
Preliminary planning – at least 6 weeks prior
Ê
Ê

Ê

ÊÌ iÊÛiÕiÊ>`Ê`>ÌiÊvÀÊÞÕÀÊÃVÀii}°Ê>iÊÃÕÀiÊÌ iÊÛiÕiÊ >ÃÊÌ iÊ«À«iÀÊ
equipment for the audience you have in mind.
,iVÀÕÌÊV>ÊÀ}>â>Ì>Ê«>ÀÌiÀÃÊÌÊLÀ>`iÊÞÕÀÊÀi>V ]Ê>`Ê i«Ê`iÌvÞÊÀiÃÊvÀÊi>V Ê
one (for larger community events).
Determine speakers, panelists and facilitator (if applicable).
iViÊ>Êv>ÊvÊ µÕ>Ê6ViÊvÀÊiÀV>½ÃÊ>iÃÊ>ViLÊ«>}iÊÌÊi>ÀÊ>LÕÌÊ
events and other developments that might apply to your event.

}ÃÌV>Ê«>}Ê>`ÊÌ>ÊÕÌÀi>V ÊqÊÎ{ÊÜiiÃÊ«ÀÀ
Ê

Ài>ÌiÊ>ÊyÞiÀÊÌÊ«ÕLVâiÊÞÕÀÊÃVÀii}ÊÀÊÕÃiÊÌ iÊÌi«>ÌiÊ«ÀÛ`i`ÊLÞÊVÌÛiÊ6Vi®°
Send press advisories to media outlets (for larger community events).
For larger community events, send out press advisories to media outlets. (See “Getting
the Word Out” on page 8 for more information on Active Voice’s press release template
and recommended placements.)
Confirm the appropriate format for your screening (most likely DVD).
Draft event agenda.

More logistical planning – 2 weeks prior
Ê

Ài>ÌiÊ>Êi>ÊL>ÃÌÊÌÊ«ÕLVâiÊÞÕÀÊiÛiÌÊiiVÌÀV>ÞÊÞÕÊV>ÊÕÃiÊÌ iÊÌi«>ÌiÊ«ÀÛ`i`Ê
by Active Voice). Again, send one announcement two weeks prior and another several days prior.
Contact community calendars about your event (for larger community events).
Secure food reception (if applicable).
Create a Facebook “event” and announce it on the Equal Voice for America’s Families
Facebook page.

i`>ÊÕÌÀi>V ÊvÀÊ>À}iÀÊVÕÌÞÊiÛiÌÃ®ÊqÊ£äÊ`>ÞÃÊ«ÀÀ
Follow up with media outlets and if necessary, resend press advisories.
Make calls to local television and radio programs.

Final planning – several days prior

Ê
Ê

«ÀÌ>Ìt Test screen your format of the film in advance to make sure there aren’t
any glitches. Email vJ>VÌÛiÛVi°iÌ or call (415) 487–2000 if you have any issues.
Send a second round of email blasts.
-i`Ê«ÀiÃÃÊÀii>ÃiÃÆÊVÌ>VÌÊÀi«ÀÌiÀÃÊÜ ÊiÝ«ÀiÃÃi`Ê>ÊÌiÀiÃÌÊÊVÛiÀ}ÊÌ iÊÃÌÀÞÊ
of the upcoming event (for larger community events).
>âiÊ>}i`>°Ê
Make copies of handouts to distribute at the event.
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ÌÊÌ iÊiÛiÌÊÌÃiv

Ê
Ê
Ê

Arrive at least 30 minutes early, with plenty of time to set up the room.
Put up signs to direct people from the main entrance to the meeting room.
Make sure your audience knows where to find the restrooms and water fountains.
Double-check that your audio-visual materials and equipment (like sound) are working.
As people arrive, ask them to sign up for your listserv or email list.
>ÛiÊ>ÊÌiii«iÀÊÃÊÌ >ÌÊ«>iÃÌÃÊ>`ÊÃ«i>iÀÃÊÀi>ÊÜÌ ÊÌ iÀÊ>ÃÃ}i`ÊÃ«i>}ÊÌi°
iÊ«Ài«>Ài`ÊÌÊÃÕ}}iÃÌÊiÝÌÊÃÌi«ÃÊ>`Ê >ÛiÊ>ÌiÀ>ÃÊ>Û>>LiÊvÀÊ>ÌÌi`iiÃÊÌÊvÜÊÕ«°
>ÛiÊ>ÊÛ`iÊÀiVÀ`iÀÊ>Û>>LiÊÌÊÀiVÀ`ÊÞÕÌ ÊÛ`iÊÌiÃÌ>Ã°
Take photos!

Supplies
Ê

*iÃÉ«iVÃ
Name tags
Paper and markers to make signs
Charts (if necessary for your activity)
Refreshments
Maria Full of Hope: An Equal Voice Story DVD
AV equipment to show DVD (can be TV and DVD player, or computer and projector, etc.).
Consider bringing a microphone and speakers if you are holding a larger event.
Whatever handouts you need for the presentation (Equal Voice Youth Empowerment Toolkit, etc).
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